
 

Using Social Media  
professionally  

       to promote  
   

Revised May 2012 

Social Media Guidelines 

and Best Practices for 

EMSC Grantees 





EMSC Grantees’ Social Media Guidelines and Best Practices 

 Created 8/2011; adapted from the CDC social media guidelines at: http://www.cdc.gov/SocialMedia/Tools/guidelines/ 

1    

 

Table of Contents 

 Facebook ....................................................................................................................................................2 

Purpose ................................................................................................................................................................2 

Background .........................................................................................................................................................2 

Communication Strategy ................................................................................................................................2 

Clearance and Approval ..................................................................................................................................2 

Security Requirements ....................................................................................................................................2 

Best Practices and Recommendations .......................................................................................................3 

 Twitter .......................................................................................................................................................9 

Purpose ................................................................................................................................................................9 

Background .........................................................................................................................................................9 

Communication Strategy ................................................................................................................................9 

Clearance and Approval ..................................................................................................................................9 

Security Requirements ................................................................................................................................. 10 

Best Practices and Recommendations .................................................................................................... 10 

 
  

 
Any social media guidelines created by your parent organization, such as a 
school of medicine or an EMS bureau, should be strictly followed; the 
following guidelines do not supersede those of your parent organization. This 
document serves only as guide for using social media appropriately.   
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 Facebook 

Purpose   
This document has been designed to assist and provide information to Emergency Medical Services for 
Children (EMSC) grantees on the requirements for planning, design, and best practices for participating and 
engaging on the social networking site Facebook. 
 

Please note that using a personal Facebook account to post messages on behalf of the Federal 
EMSC Program is not allowed. You should setup an official Facebook “Fan” page for your program, 
e.g. EMSC Tennessee in order to post in behalf of your grant program. 

Background 
Facebook is a free social network service and website. It is operated and privately owned by 
Facebook, Inc. Facebook has more than 845 million active users, with 250 million users accessing 
it via their mobile devices. Users may create a personal profile, add other users as friends and 
exchange messages, including automatic notifications when they update their profile. (From 
Facebook Statistics, accessed 2/15/2012.) 
 
The official NEDARC (https://www.facebook.com/emscNEDARC) and official EMSC NRC 
(https://www.facebook.com/emscnrc) Facebook pages were set up to disseminate Program 
information to EMSC Program Managers, PECARN grantees, TI grantees, FAN reps, organizational 
partners, and the general public to provide networking opportunities in the hope of increasing the 
public awareness of the EMSC Program. 
 

Communication Strategy 

Participation in Facebook and other social media tools are intended to be part of a larger 
integrated EMSC communications program or project developed under the leadership of HRSA 
EMSC to build strategic partnerships with other public health organizations as well as reach out to 
the general public. Individual EMSC Grantees and their respective State Programs are responsible 
for the coordination and guidance of materials and information posted on social media pages. 
 

Clearance and Approval 

Postings: Any posting of information (new content or response to messages) must be cleared 
through the clearance channels determined by the individual EMSC State Programs. 

 

New Accounts: All new accounts should also be cleared by the EMSC State Program. 

Security Requirements 
Due to security concerns related to participating in social networking sites, all EMSC-related 
Facebook accounts should be set up as a secure socket (https)—have the https enabled. This will 
secure the connection from the administrator’s computer to the social media server ensuring that 
no one intercepts information between the two. All of these settings are found under Account 
Settings Security  Secure Browsing.  
 

http://www.facebook.com/press/info.php?statistics
https://www.facebook.com/emscNEDARC
https://www.facebook.com/emscnrc
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Any individual who has the administrative rights to post material on an EMSC Facebook account is 
an “administrator”. The administrators should be limited to the minimum number necessary. The 
more people there are with administrative access, the more chances for inappropriate material 
(i.e., doesn’t follow these guidelines) to be posted and the more targets there are for hackers. Do 
not feature the EMSC Facebook account administrators on the page (left column towards bottom). 
Featuring the account administrators only makes it easier for hackers to know where to target the 
hack.  
 
Whether administrators are accessing an EMSC Facebook account via the official account or their 
professional personal account, don’t create a simple password. The password should be 
completely random and include several different character types (like these: &$#*@). 
 
If you think your Facebook page has been compromised, visit the Facebook help center page for 
reporting violations: http://www.facebook.com/help/hacked. If it has been compromised, 
immediately contact your HRSA Representative to make them aware as well. 
 

Best Practices and Recommendations 
Before starting to develop a Facebook page or posting please consider the following: 

1. Understand the difference between a Facebook page and an individual Facebook 
profile: Facebook pages for organizations and businesses are different than individual user 
profiles. They are often called “FAN” pages as people “Like” the page to follow the 
organization. Facebook FAN pages do not have an inbox or messaging capabilities. They are 
moderated by page administrators; these individuals must logon to Facebook using their 
personal Facebook profile in order to post content on the page or monitor comments. 
Administrators can automatically receive notifications when a person “Likes” a Facebook 
FAN page (i.e., EMSC NRC page) and when someone posts a message. Administrators can 
also receive weekly analytics indicating how many new “Likes” were received, how many 
“comments/postings” were made that week, and how many people viewed the FAN page. 
To see how to set up a Facebook FAN page go to 
http://mashable.com/2009/05/27/facebook-page-vs-group/. 
 

2. Keep business and personal accounts separate: You may only want to use Facebook for 
EMSC related business. But if administrators (see the Security Requirements section) find 
themselves wanting to post things about their personal life it is NOT appropriate to do so 
on an official State EMSC Facebook page.  

 

3. Clearly define the objectives: Do you want to highlight content, spark action, or encourage 
awareness of an issue? Clearly defined objectives for a Facebook project can help you 
create text with the most appropriate videos or photos. Clearly defined objectives will also 
help you determine the best Web page to link to.  
 

4. Can You Reach Your Target Audience(s) via Facebook? As with any communications 
activity, it is important to define your intended target audience(s) in order to develop and 
communicate messages and graphics that resonate with your audience and prompt them to 

http://www.facebook.com/help/hacked
http://mashable.com/2009/05/27/facebook-page-vs-group/
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take action. For the most part, a Facebook page will reach members of the general public, 
although there may be some instances when healthcare providers, public health 
professionals, or other audiences are targeted. 
 

5. Appropriate EMSC Content for Facebook: In most cases, the general public (or a segment 
of the general public) is the intended audience for Facebook posts. Therefore the text 
posted on Facebook should be short, simple, and easy to read. 

 All EMSC State Program Facebook pages should clearly have links to their own 
official state website. They are also encouraged to have links to the other Resource 
Center website pages (such as NEDARC and EMSC NRC) and other applicable HRSA 
sites.  

 Each post or status update can be a maximum of 420 characters including a link. 

 To maintain the professionalism of the EMSC State Program Facebook pages, you 
can choose to block words (www.facebook.com/help/?faq=131671940241729) on 
your Facebook page. EMSC State Program leaders can provide a list to their 
Facebook administrators on words that should be blocked. Another useful source 
for restricting use and activity on your FAN page is the Nonprofit Facebook Guy 
(http://www.nonprofitfacebookguy.com/three-ways-to-block-bad-comments-and-
cuss-words-on-your-nonprofits-facebook-page/). 

 Content about EMSC should include information that can help raise awareness of 
the EMSC Program both to the general public or healthcare providers. Information 
for EMS and/or hospital personnel could inform them of resources available to them 
through EMSC as well as EMSC State Program initiatives. All content should be 
timely, should positively represent the EMSC Program and its partners, and should 
be relevant to EMSC.  

o EMSC State Programs should NOT use Facebook to “sell” products 
(commercial speech) or to push “political” causes. Be careful not to endorse 
EMS products or brands. Any action on this level may be a serious breach of 
the conditions of your federal grant. 

o All content should be positive and encourage the viewer to take action or 
visit official EMS state, NEDARC, EMSC NRC, PECARN, or HRSA websites for 
more information. 

o If the topic is potentially controversial or may prompt emotional posts, 
draft possible responses/additional informational posts and send them to 
your immediate supervisor or to a resource center contact for review (e.g.,  
EMSC NRC). Identify a communication specialist to monitor Facebook on 
day(s) of controversial posting(s). 

http://www.facebook.com/help/?faq=131671940241729
http://www.facebook.com/help/?faq=131671940241729
http://www.nonprofitfacebookguy.com/three-ways-to-block-bad-comments-and-cuss-words-on-your-nonprofits-facebook-page/
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o Post information about the successes of individual state EMSC programs 
and TI projects. For example, the XX State EMSC Program was recently 
recognized by Children’s Hospital for its efforts to provide pediatric 
equipment to Emergency Departments. 

o All images and content from other organizations and used on EMSC State 
Program Facebook accounts should follow copyright law. See 
http://www.copyright.gov/help/faq/faq-fairuse.html. 

o If research is cited make sure it is from a reputable organization and link 
directly to the research online via pubmed.org or a similar site. Only cite 
research as it was intended by the author. Be careful of reviews of research 
by third parties as it may be biased – use good judgment. 

o When referring users to other websites make sure the information is 
reputable and applicable to EMSC such as HRSA, CDC, etc. If the link is a 
referral to a non-governmental website including non-profit or commercial 
organizations make sure there is absolutely no inference of the promotion 
of products by said organizations. There is a lot of information on the web 
that is good – such as how to create newsletters or presentation tips but 
choose wisely the information that is shared.  

o Any posted material/content should use conversational language, not 
corporate or business voice; however, the material should always be 
professional! Social media is SOCIAL – it’s based on people! Their purpose 
for accessing/viewing Facebook is for socializing and networking, not 
research or reading federal or corporate descriptions. 

o If you have a long article/information, deploy it in multiple installments. 
This is a good idea because it’s a hook to get people to come back to read 
the installments. Also, it helps cut back on the work you will have to do; 
having it in installments will have your content updates planned over 
several weeks. 

o Be nice even when you have a difference of opinion. 

6. Updating Content. Be consistent with content and updating the information. Follow the 
rules set by individual EMSC State Programs as well as HRSA regarding social media use at 
work. Facebook content should be posted/updated approximately 3 times per week. 
Consider the time of day your audience would access your EMSC State Program Facebook 
page.  
 

o There are ways to auto update your social media site. One is HootSuite 
(hootsuite.com). You can write your content several weeks ahead of time and 
schedule it to be posted to your social media site from sites like HootSuite.  

http://www.copyright.gov/help/faq/faq-fairuse.html
http://www.ncbi.nlm.nih.gov/pubmed/
http://hootsuite.com/
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o You shouldn’t rely solely on an automated posting program such as 
HootSuite – you still need to play an active and current role or your 
audience will lose interest. Also any content from HootSuite will say 
“posted via HootSuite” and savvy audience members will know if all of your 
posts are automated. 

 

7. Include Accessible Video: Video stored and used on EMSC State Program Facebook pages 
should only be from original content that is created by HRSA, NEDARC, EMSC NRC, 
PECARN, or other EMSC grantees. Video files can be embedded from YouTube onto 
Facebook pages. It is recommended that videos are embedded directly from Resource 
Centers’ applicable YouTube channels so that they can be played within Facebook in an 
accessible manner. This allows for cross-promotion of the YouTube Channels and for the 
ability to obtain accurate metrics. Please be certain that your video follows the 508 ADA 
compliancy requirements.  
 
If you share a video from another organization via a link or from YouTube, make sure it is 
obvious who created/owns the content and is responsible for the information shared. 
Follow good judgment when selecting videos to share. Make sure they are from reputable 
organizations or government entities. 

 
 

8. Branding: All Social Networking Profiles should be branded with the applicable EMSC 
State Program logo (i.e., TN EMSC logo). 
 Co-branding and the use of additional logos may also be incorporated. Please refer 

to your “Brand Identity” standards for additional information. However, do not co-
brand your page with the official HRSA logo (not the EMSC bear). Use of the EMSC 
NRC or NEDARC logos should be approved by the appropriate resource center 
management. 

 Facebook specs recommend that profile pictures should be 200px wide, while 
height can vary as needed. Facebook crops images when generating a thumbnail, 
losing information around the edge. It has been determined that there’s a “title safe” 
area within all images. So when you create your profile image that’s 200px wide, 
allow a 12 pixel border around crucial information (such as typography or a logo) to 
allow for automatic cropping. Keep in mind that regardless of the shape of your 
profile image, Facebook thumbnails are square (with rounded corners), and sized 
based on the length of the shortest side of your image. So when designing 
rectangular profile pictures, make sure to keep your desired thumbnail imagery 
within a square boundary. 
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 Facebook Timeline Branding – On March 30, 2012, all Facebook fan pages were 
converted to the Facebook Timeline format. The new Facebook Timeline includes a 
cover photo measuring 851×315 (851px wide and 315px height) and the profile 
picture as described above. Note: The Facebook FAQ says your cover image must be 
at least 720 pixels wide. Smaller images will result in upload errors. 

9. Promotion: Promoting a Facebook presence is strongly recommended. Programs have 
promoted their Facebook presence in the following ways: 
 Include a Facebook thumbnail and link on high-profile, topic-specific pages. 
 Include a Facebook thumbnail and link in campaign materials, on PowerPoint 

presentations, and in your email signature. 
 Use existing email lists, direct mail, and personal contacts to promote your page and 

begin building your fan base. 
 Cross-post messages between the EMSC Resource Centers’ accounts and other EMSC 

State Programs. 
 Include a Facebook Share Button on your main website. 
 Follow others with similar issues/topics. If you follow/like them, they may 

follow/like you. 
 Post to the “Walls” of those you follow. Be careful; post only relevant information 

that you think their followers will appreciate. If the organization does not allow you 
to post directly to their wall, consider using the “Comments” feature. For example, if 
HRSA posts information to its Wall about the release of a disaster preparedness 
resource, consider submitting a comment about the EMSC NRC’s “PEDPrepared” 
Clearinghouse. 

 Provide incentives to “Like” your page. For example, provide those who “Like” your 
page a free voucher for a give-away if they attend your local event. 
 

10. Disclaimers and Policies: Standard disclaimer text is needed on every EMSC State 
Program Facebook page. This disclaimer text should be placed in the page description or 
a new page could be created and labeled “Disclaimers and Policies.” The standardized 
language is listed below: 

“For official information go to http://bolivia.hrsa.gov/emsc/. Disclaimer: Posted 
comments and images do not necessarily represent the views of the HRSA EMSC 
Program.” 

http://bolivia.hrsa.gov/emsc/
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11. Comments: Comments should be moderated regularly. 
 Remove (but archive) comments that include inappropriate language or are used to 

promote commercial products.  For inaccurate comments or those that are not 
reflective of the federal EMSC Program, post corrections rather than remove those 
comments. Removal of comments that are inaccurate or opinionated, but not 
inappropriate, can cause lack of trust in the site and has proven to be a practice that 
encourages backlash by the community. 

 All comments should be collected for the Freedom of Information Act (FOIA) and 
Records Management. 

 EMSC State Programs are encouraged to comment on comments from other 
individuals or organizations in order to build the conversation and acknowledged 
that individuals are interested in the care for children. This is the purpose of social 
media. 

 EMSC State Programs are also encouraged to post comments on other related 
healthcare Facebook pages that support the efforts of those organizations. For 
example, if HRSA posts information to its Wall about the release of a disaster 
preparedness resource, consider submitting a comment about the EMSC NRC’s 
“PEDPrepared” Clearinghouse. 

12. Evaluation: Social media activities should be evaluated and may include reviewing 
metrics, identifying lessons learned, and determining whether the effort successfully met 
project goals. EMSC State Programs and/or Resource Centers could collaborate together 
on strategies and applications that provide the best evaluation. There are at least six 
available analytic tools for Facebook. The built in Facebook analytic tool is called 
“Insights” and is available as a “Tab” if you are an administrator of a Facebook FAN page. 
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 Twitter 

Purpose 
This document has been designed to assist and provide information to Emergency Medical Services for 
Children (EMSC) grantees on the requirements for planning, design, and best practices for participating and 
engaging on the social networking site Twitter. 
 

Please note that using a personal Twitter account to post messages on behalf of the Federal EMSC 
Program is not allowed. 
 

Background 
“Twitter is a social networking and microblogging service that allows you to answer the question, 
‘What are you doing?’ by sending short text messages 140 characters in length, called ‘tweets’, to 
your friends, or ‘followers.’  

Your tweets are displayed on your profile page, on the home page of each of your followers, and in 
the Twitter public timeline (unless you disable this in your account settings.)" (Copied directly from 
tweeternet (tweeternet.com), Accessed 8/30/2011.) 

 
Twitter was publically launched in July, 2006 and is currently available in 11 languages. Updates 
can be posted through three methods: web form, text message, or instant message. Twitter allows 
users to post text updates via SMS, instant messaging, email, Twitter’s website, and third party 
applications. Twitter is a combination of one-to-one, one-to-few, and one-to-many communication. 
 
The official NEDARC https://twitter.com/emscNEDARC and official EMSC NRC 
https://twitter.com/EMSCNRC Twitter pages were set up to connect with EMSC grantees and 
members of the pediatric emergency care community to network and share official EMSC Program 
information in the hope of increasing the public awareness of the EMSC Program. 
 

Communication Strategy 

Participation in Twitter and other social media tools are intended to be part of a larger integrated 
EMSC communications program or project developed under the leadership of HRSA EMSC to build 
strategic partnerships with other public health organizations as well as reach out to the general 
public. Individual EMSC Grantees and their respective State Programs are responsible for the 
coordination and guidance of materials and information posted on social media pages. 
 

Clearance and Approval 

Postings: Any posting of information to the EMSC State Program account (new content or 
response to messages) must be cleared through the appropriate clearance channels 
determined by the EMSC State Program.  

New Accounts: All new professional Twitter accounts should be cleared by the EMSC State 
Program leadership.  

http://tweeternet.com/
https://twitter.com/#!/emscNEDARC
https://twitter.com/#!/EMSCNRC
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Security Requirements 
Due to security concerns related to participating in social networking sites, all work-related 
Twitter accounts should be set up as a secure socket (https)—have the https enabled. This will 
secure the connection from the administrator’s computer to server to ensure that no one 
intercepts information between the two. To turn on HTTPS, go to Settings and check the box next 
to Always use HTTPS, which is at the bottom of the page.  
 
Any individual who has the administrative rights to post material on an EMSC Twitter account is 
an “administrator”. The administrators should be limited to the minimum number necessary. The 
more people there are with administrative access, the more chances for inappropriate material 
(i.e., doesn’t follow these guidelines) to be posted and the more targets there are for hackers. Do 
not feature the EMSC Twitter account administrators on the page. Featuring the account 
administrators only makes it easier for hackers to know where to target the hack.  
 
Whether administrators are accessing an EMSC Twitter account via the official account or their 
professional personal account, don’t create a simple password. It should be completely random 
and include several different character types (like these: &$#*@). 
 
If you think your Twitter account has been compromised, visit the Twitter help center page for 
reporting violations: https://support.twitter.com/articles/31796-my-account-has-been-
compromised. If it has been compromised, immediately contact your Resource Center 
management. 
 

Best Practices and Recommendations 
Before starting to develop a Twitter account or posting please consider the following: 

1. New to Twitter?: If you are new to Twitter, you may want to view these useful tutorials for 
setting up a Twitter account, finding people to follow, and other useful skills/tools 
Setting up an account: http://www.youtube.com/watch?v=4YGp4cWdndc&feature=player_embedded 

 
Finding people to follow: 
http://www.youtube.com/watch?v=__yNcXWy9Wo&feature=player_embedded#! 

 
How to have a professional Twitter account: 
http://www.youtube.com/watch?v=UvVg8PtaGWs&feature=player_embedded#! 

 
How to customize Twitter theme: 

http://www.youtube.com/watch?v=IR0Tr1_5Lr0&feature=player_embedded#! 

 

2. Keep business and personal accounts separate: You may only want to use Twitter for 
business. But if administrators (see the Security Requirements section) find themselves 
wanting to post things about their personal life, they SHOULD NOT be shared on a 
professional EMSC Twitter account. Create a separate personal account.  

https://support.twitter.com/articles/31796-my-account-has-been-compromised
https://support.twitter.com/articles/31796-my-account-has-been-compromised
http://www.youtube.com/watch?v=4YGp4cWdndc&feature=player_embedded
http://www.youtube.com/watch?v=__yNcXWy9Wo&feature=player_embedded
http://www.youtube.com/watch?v=UvVg8PtaGWs&feature=player_embedded
http://www.youtube.com/watch?v=IR0Tr1_5Lr0&feature=player_embedded
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3. Clearly Define the Objectives: Do you want to highlight content, spark action, or encourage 
awareness of an issue? Clearly defined objectives for your Twitter strategy can help you 
create “tweets” that can create the most impact. Clearly defined objectives will also help 
you determine the best Web pages to link to.  
 

4. Can You Reach Your Target Audience(s) via Twitter? As with any communications 
activity, it is important to define your intended target audience(s) in order to develop and 
communicate messages that resonate with your audience and prompt them to take action.  
 
A Twitter account can reach thousands of organizations or individuals interested in the 
same type of information as you are, i.e., public health. Twitter is an important social media 
application to build strategic partnerships with other health related 
organizations/individuals. 

 

5. Public or protected: The default when setting up your Twitter account is public, but 
depending on the purpose of your Twitter account, you can set it up to be protected. 
Accounts that are public have profile pages visible to anyone on Twitter. Protected 
accounts require the administrator(s) to manually approve each person who wants to 
follow and only approved followers can view Tweets posted to protected accounts. 
Protected accounts will not appear in Twitter searches. Before you set up your Twitter 
account you should determine if it will be public or protected. A protected account is not 
recommended as it inhibits the creation of a social network or strategic partnerships. 

To set up a protected Twitter account: 
 Log in to your Twitter account 
 Click on Account Settings 
 Check the box next to Protect my Tweets 
 Save your changes 

 

6. Appropriate EMSC content for Twitter: Twitter postings or tweets have a much higher 
chance of being seen by a large amount of individuals. For example, if someone following 
you has 5,000 followers, and if that individual “re-tweets” your tweet, it will be sent to all 
5,000 of their followers. This fact and the fast moving pace of Twitter should cause you to 
think carefully about the information that you tweet. 

 All EMSC State Program official Twitter pages should clearly have links to their 
official parent organizations and the EMSC Resource Center websites.  

 Content about EMSC should include information that can help raise awareness of 
the EMSC Program both to the general public or healthcare providers. Information 
for EMS and/or hospital personnel could inform them of resources available to them 
through EMSC as well as EMSC State Program initiatives. All content should be 
timely, should positively represent the EMSC Program and its partners, and should 
be relevant to EMSC.  
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o EMSC State Programs should NOT use Twitter to “sell” products (commercial 
speech) or to push “political” causes. Be careful not to endorse EMS products 
or brands. Any action on this level may be a serious breach of the conditions 
of your federal grant. 

o Each post or status update can be a maximum of 140 characters including a 
link. 

o All content should be positive and encourage the viewer to take action or 
visit official EMS state, NEDARC, EMSC NRC, PECARN, or HRSA websites for 
more information. 

o If the topic is potentially controversial or may prompt emotional posts, draft 
possible responses/additional informational posts and send them to your 
immediate supervisor or to your resource center contact (e.g., EMSC NRC). 
Identify a communication specialist to monitor Twitter on day(s) of 
controversial posting(s). 

o Post information about the successes of individual state EMSC programs and 
Targeted Issue (TI) projects. For example, the XX State EMSC Program was 
recently recognized by Children’s Hospital for its efforts to provide pediatric 
equipment to Emergency Departments. 

o All images and content from other organizations and used on EMSC State 
Program Twitter accounts should follow copyright law. See 
http://www.copyright.gov/help/faq/faq-fairuse.html. 

o If research is cited, make sure it is from a reputable organization and link 
directly to the research online via pubmed.org or a similar site. Only cite 
research as it was intended by the author. Be careful of reviews of research 
by third parties as it may be biased – use good judgment. 

o When referring users to other websites make sure the information is 
reputable and applicable to EMSC such as HRSA, CDC, etc. If the link is a 
referral to a non-governmental website, including non-profit or commercial 
organizations, make sure there is absolutely no inference of the promotion of 
products by said organizations. There is a lot of information on the web that 
is good – such as how to create newsletters or presentation tips but choose 
wisely the information that is shared.  

o Any posted material/content should use conversational language, not 
corporate or business voice; however, the material should always be 
professional! Social media is SOCIAL – it’s based on people! Their purpose 
for accessing/viewing Twitter is for socializing and networking, not research 
or reading federal or corporate descriptions. Twitter is limited in the number 
of characters used for posts and as such tweets are usually framed as short 
newspaper like headings. 

o Be nice even when you have a difference of opinion. 

 

http://www.copyright.gov/help/faq/faq-fairuse.html
http://www.ncbi.nlm.nih.gov/pubmed/
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7. Updating Content.  Be consistent with your updating; follow the rules set by EMSC State 
Program leadership as well as HRSA regarding social media use at work. It’s recommended 
that Twitter content be posted/updated frequently (at least once a day but preferable 2-3 
times a day—e.g. 1 tweet being information that you found interesting or relevant to EMSC 
and the other 2 daily tweets being updates or re-tweets of relevant information). The key 
point is consistency; use what works for you. Consider the time of day your audience would 
access the EMSC State Programs’ Twitter pages.  

o There are ways to auto update your tweets. One is futuretweets. You can 
write your content several weeks ahead of time and schedule it to be 
posted to your Twitter account. To see other applications that are available 
for posting future tweets, go to: http://socialtimes.com/10-apps-to-
schedule-future-tweets-on-twitter_b8863 

o You shouldn’t rely solely on an automated posting program such as 
futuretweets – you still need to participate live or your audience will lose 
interest. Also, your tweets will say “posted via futuretweets” and savvy 
audience members will know if all of your posts are automated. 

 

8. Branding: All Twitter accounts should be branded with the appropriate EMSC State 
Program Logo.  

 Co-branding and the use of additional logos may also be incorporated. Please refer 
to your Brand Identity standards for additional information. However, do not co-
brand your page with the official HRSA logo (not the EMSC bear). Use of the EMSC 
NRC or NEDARC logos should be approved by the appropriate Resource Center 
Management. 

 Use the appropriate EMSC Program # tags (aka: hashtags). The following have been 
registered: #emsc, #ems, #nemsis, #nedarc, and #emscnrc.  

 Create a Twitter background following your Brand Identity standards and Twitter 
background requirements: 

o Your background image cannot exceed 800K in size, and should be no more 
than 1600 pixels wide by 1200 pixels tall—this will encompass almost all 
screen resolutions. 

o If you build a left-hand “contact information” column within your 
background image, it should be smaller than 200 pixels.  

o The left-hand column should be “personalized” and include contact 
information, your state EMSC logo, and additional bio information about 
your grant program. 

o To change your Twitter background, go to Settings  Design  Change 
Background Image  browse your computer and add your background. 

o You can also get Twitter background templates from various sources that 
you can modify for your organization’s use.  

 

http://socialtimes.com/10-apps-to-schedule-future-tweets-on-twitter_b8863
http://socialtimes.com/10-apps-to-schedule-future-tweets-on-twitter_b8863
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9. Grow Your Network: There are several ways you can increase or “grow” your network to 
reach more people on Twitter and maintain followers. Consider the following: 
 Connect with other EMSC related “friends” on other social networks. 

 Feed your Twitter into other social networks. 

 Combine your social media approaches. For example, if someone asks a question on 
Twitter, respond briefly in Twitter with a link to another site with the detailed 
response. 

 Participate in Twitter chats related to public health, EMS, and/or EMSC. 

 Discover trends by using Twitter search. Make a plan on how to incorporate current 
trends into your social media strategies, if applicable. 

 Include tweets that ask questions. 

 Include tweets that answer questions—help others with problems; for example, 
respond to a tweet talking about your EMSC State Program or other EMS related 
information. 

 Recommend other Twitter users to your network including reasons why they 
should follow you. 

 Use the EMSC hashtag(s) (see 8 Branding). 

 Spread your tweets throughout the day—don’t post all at once. 

 Don’t use the default Twitter avatar—use the one developed by your EMSC State 
Program. 

 Follow the tweets (or Twitter accounts) of experts and leaders in EMSC, EMS, and 
EMSC-related areas. 

 Retweet EMSC related information or relevant information that experts and leaders 
in EMSC and EMS have posted (see 10 Retweeting). 

 Make a thoughtful automatic direct message for any new follows. The message 
should also thank people for following you. 

 Follow people who follow you IF they are not “spammy” or IF they are reputable 
and professional. If you do not know what type of an organization someone 
represents, do not follow them. The federal EMSC Program encourages you to 
carefully select those you follow including those that sell commercial products 
and/or represent political/controversial figures. 

 Respond personally to anyone who mentions you or EMSC in a tweet. 

 Use auto-tweets sparingly. 

 Tweets should inform, educate, or promote the efforts of the EMSC Program. 

 

10. Retweeting: Retweeting is simply reposting something someone else tweeted on their 
Twitter account and is one of the ways Twitter users share interesting tweets from 
people they are following. If you are going to retweet something you should always give 
credit to the originator of the Tweet. You give credit by using “RT” and the originators 
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username (e.g., @emscNEDRC) at the beginning of your retweet.  Follow the appropriate 
content rules above when selecting tweets to retweet. 
 
To simplify the retweeting process, there are several desktop and web applications 
available. Tweetdeck (www.tweetdeck.com) is a popular application for running Twitter 
on your desktop. One of its best features is the on-click retweeting option.  
 
Tracking retweets can be a way of checking to see your influence in the Twitter 
community. Tweetdeck includes an optional panel that displays anytime your Twitter 
account name is mentioned in another tweet (including re-tweets). 
 

11. #Hashtags: On Twitter a hashtag is a way for users to organize themselves—it can 
be thought of as an ID #. If you and your followers agree to append the appropriate 
Program hashtag(s) (i.e., #emsc, #ems, #nemsis, #nedarc, and #emscnrc) to your tweets 
related to EMSC, it becomes easier to search for the topic, and more likely that EMSC will 
appear in Twitter’s Trending Topics. By doing a direct search in Twitter for a hashtag or 
clicking on one in a Tweet, you can see all the Tweets related to the topic/hashtag. 

 
You will also want to search to find out what hashtags others in EMSC, EMS, and EMSC-
related fields are using. Tagalus is a dictionary for hashtags as defined by other users. You 
can also define your hashtag by tweeting tagalus (https://twitter.com/#!/tagalus) or 
twubs (http://twubs.com/). Hashtags.org is good at showing the use of a hashtag over 
time and in recent tweets. Since the Program hashtags are likely a less popular Twitter 
hashtag, you will want to set up a Twilert (http://www.twilert.com/) to get a daily email 
of the use of the Program hashtags.  
 
Caution about hashtags: don’t over use them and don’t make your tweet simply one of the 
Program hashtags. In addition, if you plan on using a hashtag in one of your tweets, make 
it very apparent what the tweet is talking about. 
 

12. Promotion: Promoting a Twitter presence is strongly recommended. Programs have 
promoted their Twitter presence in the following ways: 
 Publish your Twitter ID on all business cards, email signature, newsletters, websites, 

and brochures. 

 Send emails to partners and grantees. 

 Cross post messages between other EMSC State Programs’ and/or EMSC Resource 
Centers’ accounts. 

 Include a Twitter Share Button on your main EMSC website. 

 Include a Twitter thumbnail and link in campaign materials, on PowerPoint 
presentations, and in your email signature. 

 Use existing email lists, direct mail, and personal contacts to promote your Twitter 
account and begin building your fan base. 

http://www.tweetdeck.com/
http://tagal.us/
http://twitter.com/#!/tagalus
https://twitter.com/#!/tagalus
http://twubs.com/
http://hashtags.org/
http://www.twilert.com/
http://www.twilert.com/
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 Follow others with similar interests. If you follow them, they may follow you. 

 

13. Disclaimers and Policies: Standard disclaimer text is needed on every EMSC State 
Program Twitter page. This disclaimer text is: 
 
“For official information go to http://bolivia.hrsa.gov/emsc/. Disclaimer: Posted 
comments and images do not necessarily represent the views of the Federal EMSC 
Program.” 

 

14. Evaluation: Social media activities should be evaluated and may include reviewing 
metrics, identifying lessons learned, and determining whether the effort successfully met 
project goals. EMSC State Programs and Resource Centers could collaborate together on 
strategies and applications that provide the best evaluation. 

 
 

http://bolivia.hrsa.gov/emsc/
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